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115	  regions	  in	  39	  states	  &	  Manitoba	  



Build:	  
	  Health	  	  
	  Wealth	  
	  ConnecNon	  
	  Capacity	  

Vision	  for	  local	  food	  economies	  



The	  current	  food	  system	  takes	  wealth	  out	  
of	  our	  communiNes	  



“Local”	  foods	  may	  be	  the	  best	  path	  toward	  
economic	  recovery	  in	  U.S.	  
	  



Photo:	  DSC	  

“Local” is	  a	  shorthand....	  



Goal:	  to	  build	  
Community-‐Based	  	  
Food	  Systems	  

Photo:	  DSC	  
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Bureau	  of	  Economic	  Analysis	  

PopulaNon	  
rises	  47%	  



Bureau	  of	  Economic	  Analysis	  

Personal	  income	  	  
rises	  193%	  
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Bureau	  of	  Economic	  Analysis	  

28%	  of	  personal	  income	  
through	  public	  
programs	  
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Bureau	  of	  Economic	  Analysis	  
$136	  million	  loss	  since	  1989	  

$49	  million	  less	  than	  1969	  



Average	  net	  cash	  loss	  per	  farm	  
(1989	  –	  2014):	  

	  
$3,940	  



68%	  of	  farms	  reported	  net	  
losses	  in	  2012	  
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Bureau	  of	  Economic	  Analysis	  



89,000	  residents	  (27%)	  earn	  less	  than	  
185%	  of	  poverty	  guideline	  
 



Lower-‐income	  residents	  
spend	  an	  esNmated	  $130	  million	  

each	  year	  buying	  food	  
	  
	  

	  $44	  million	  of	  this	  	  
is	  SNAP	  benefits	  



Lower-‐income	  residents	  
spend	  an	  esNmated	  $130	  million	  

each	  year	  buying	  food	  
	  
	  

	  Farmers	  sell	  $52	  million	  of	  
products	  each	  year	  





Father	  Craig	  Hacker’s	  data	  

In	  low-‐income	  districts	  of	  Bridgton:	  
	  
•  52%	  have	  very	  high	  anxiety	  concerning	  food	  

•  34%	  have	  cut	  size	  of	  meals	  



Also	  a	  region	  of	  food	  consumers...	  



Finding	  Food	  in	  Lakes	  Region	  

Markets	  for	  food	  eaten	  at	  home	  (2014)	  
	  

	   	   	   	   	   	  millions	  
Meats,	  poultry,	  fish,	  and	  eggs 	  	   	  	  	  $	  132	  
Fruits	  &	  vegetables 	   	   	  	  	  	  	   	  	  	  	  	  	  115	  
Cereals	  and	  bakery	  products	  	  	  	  	   	  	  	  	  	   	  	  	  	  	  	  	  	  82	  
Dairy	  products 	   	   	   	  	  	  	  	  	  	  	  67	  
“Other,”	  incl.	  sweets,	  fats,	  &	  oils 	  	   	  	  	  	  	  	  193	  

Source:	  Bureau	  of	  Labor	  StaNsNcs,	  2014	  





• 	  Loses	  $5	  million	  in	  farm	  producNon	  	  

• 	  Gains	  $1	  million	  in	  subsidies	  

• 	  Loses	  $30	  million	  buying	  inputs	  

• 	  Net	  loss	  $34	  million	  

	  	  
• 	  Loses	  $890	  million	  buying	  food	  

1989	  -‐	  2014	  averages	  

All	  told,	  Lakes	  Region:	  



Overall	  loss:	  
$920	  million	  

	  
	  
	  
	  
	  
	  

18	  Nmes	  the	  value	  of	  	  
all	  farm	  products	  sold	  

 





One	  of	  every	  three	  farms	  sold	  agricultural	  
products	  directly	  to	  household	  consumers.	  
	  
•  $4.3	  million	  of	  direct	  sales	  

•  17%	  of	  Maine’s	  direct	  sales	  
 



Consumers	  make	  a	  difference	  

…farms	  would	  earn	  $90	  million	  
TWICE	  what	  they	  now	  sell	  

If	  each	  resident	  bought	  $5	  of	  food	  directly	  from	  
Cumberland	  &	  Oxford	  County	  farms	  each	  week…	  



U.S.	  data	  



U.S.	  Data	  

USDA	  /	  Economic	  Research	  Service	  



U.S.	  Data	  

USDA	  /	  Economic	  Research	  Service	  



USDA	  /	  Economic	  Research	  Service	  

Sugar and Corn Sweetener Use in U.S., 1966 - 2008
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U.S.	  Youth	  Who	  are	  Overweight	  
Percent	  by	  Age	  
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>95th	  percen-le	  for	  BMI	  by	  age	  and	  sex,	  based	  on	  NHANES	  I	  reference	  data	  
Source:	  Troiano	  RP,	  Flegal	  KM.	  	  Pediatrics	  1998;101(3):497-‐504.	  	  NHANES	  1999,	  Na-onal	  

Center	  for	  Health	  Sta-s-cs.	  Chart	  by	  Melinda	  Hemmelgarn	  



Source:	  NHANES	  —	  NaNonal	  Health	  and	  NutriNon	  ExaminaNon	  Survey	  



Scale	  is	  both	  	  
the	  problem	  and	  the	  soluNon	  



To	  build	  local	  mulNpliers,	  	  
build	  local	  food	  trade	  



Build	  market	  power	  	  
for	  farmers	  



What	  differenNates	  “local”	  food	  	  
is	  that	  it	  	  

builds	  community	  connecNons	  

Pennsylvania	  AssociaNon	  for	  Sustainable	  Agriculture	  “1Local”	  



Man	  &	  Jerica	  Cadman	  

Eastern	  Texas	  



Newt	  Lynn	  
 

Shreveport,	  Louisiana	  



35	  Farmers	  
Markets	  





Gunthorp	  Farms	  -‐-‐	  	  USDA	  Slaughter	  &	  Processing	  on	  Farm	  



187 Drop 
Sites 





Blaine	  Hitzfield	  



45	  Drop	  Sites	  
5,200	  Names	  



Seven	  Sons	  Farm	  



Seven	  Sons	  Farm	  



Seven	  Sons	  Farm	  



Seven	  Sons	  Farm	  



Seven	  Sons	  Farm	  
	  



Trellis	  Growing	  Systems	  –	  Fort	  Wayne	  



Trellis	  Growing	  Systems	  –	  Fort	  Wayne	  



45	  Farm	  
Partners	  



Map	  by	  Adam	  Cox	  

South	  Carolina	  



“Making	  Small	  Farms	  Big	  Business”	  

Commissioned	  by	  State	  of	  South	  Carolina	  –	  	  
	  Department	  of	  Commerce	  &	  
	  Department	  of	  Agriculture	  

	  
Key	  Partners	  
•  Palmeno	  Agribusiness	  Council	  
•  South	  Carolina	  Farm	  Bureau	  
•  Clemson	  University	  Extension	  
•  Bank	  of	  South	  Carolina	  
•  Carolina	  Farm	  Stewardship	  AssociaNon	  
•  Coastal	  ConservaNon	  League	  



…But	  we	  don’t	  know	  about	  food	  

We	  “feed	  the	  world”….	  



Kids	  lack	  work	  skills	  



Proposed	  “Food	  Web”	  in	  
South	  Carolina	  

Food	  producNon	  
“nodes”	  
That	  feed	  	  
Food	  Hubs	  



Incubator	  farm	  with	  packing	  shed	  



Incubator	  farm	  with	  packing	  shed	  

5	  acres	   5	  acres	  

5	  acres	  5	  acres	  5	  acres	  

Packing	  
shed	  



One	  possible	  
food	  producNon	  

node	  



One	  possible	  
food	  producNon	  

node	  

DistribuNon	  

Staging	  

Commercial	  
kitchen	  

Offices	  

Utilities 

Washing	  &	  
Storage	  



Artwork	  by	  	  
Carrie	  Cline	  

Cortez,	  Colorado	  

Adopt	  
markeNng	  
campaign	  



Build:	  
	  Health	  	  
	  Wealth	  
	  ConnecNon	  
	  Capacity	  

Vision	  for	  local	  food	  economies	  



“Finding	  Food	  in	  Farm	  Country”	  

www.crcworks.org	  

(612)	  869-‐8664	  

	  

kmeter@crcworks.org	  


