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“Finding Food in Country” Studies
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“Local” foods may*be thé*best path
toward economic*ecovery ifl U.S. *
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8} Supply Chain
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Value Structures in Minnesota’s Food Industry

Producers

Small farmers

Consumers

Medium farmers

™ Buying clubs

Large farms

Industrial
Producers

Consumets

Processors Distributors Retailers
F{ Direct sales Ii
Coop grocers
Cooperative |— v
Wholesalers /
<
Grocers
Commercial
Wholesalers
x
Restaurants
Grocery Chain
Wholesalers
Institutions
A
< Corporate dining
/ Educational Inst.
Processors / I‘i)0§P itals
4 risons
"~ Institutional —
A Wholesalers

by Ken Meter, Crossroads Resource Center, October 2008

/L Customets

Representative transactions only — not all are shown
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8) Value Chkain
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8> Food Web
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8) Business Clusters

Kroger Athens

4 A
Athens Farmers’ Market
4
2
¢
Farms Athens, Ohio
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Crumb’s Bakery
Food processing
businesses

XS0 o
.

Casa Nueva



Dix/Hall Farm — Pomeroy, Ohio
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Kroger Athens 13 Independent
Stores in Ohio

22 Whole Foods

Truckers ¢ Jeni’s Splendid Ice

\ Creams ‘
Snowville Creamery /

Local labor
¢ Equipment
suppliers

Ut111t1es Dix/Hall farm ¢

€ Packaging materi Hamm farm @
suppliers



Snowville at Paw Paw Fest




8} Business Clusters

Jeni’s Splendid
Ice Creams

“Our growth is based on Snowville’s growth....
We are always in communication with each other.”
— Jeni Britton Bauer



Snowville at Paw Paw Fest




D

Strawberries
Raspberries
Blueberries
Peaches
Pears
Apricots
Sweet Corn
Basil

Honey

etc:

from various
Ohio farms

&

Process own flavors

in season

green energy

¢

electricity, fuel,
water

Jeni’s Splendid
Ice Creams

Local Employees

Employees
buy local

nanofiltered
skim milk

Milk: /

Snowville Creamery



8} Next steps

New collaboration:

* Snowville Creamery

brings produce & milk to Columbus

e Columbus Food Bank

stores these foods at warehouse

e The Greener Grocer

sells these foods in retail store



8} Next steps

This is viewed as a step toward
delivering fresh food to
low-income consumers
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8) Finding Food in Montana
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le of Montana, 1969 - 2009

in Golden Triang
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Top farm products sold by Montana farms, 2009

Montana

Other
3%

Dry peas
1%

1%
Ornamentals Sugar beets
19 - :
2 Dairy products Lezrzzls 2%

2%

Economic Research Service (2009)






8) Farm Production Balance in
the Golden Triangle, 1969-2009

1.0
Cash Receipts
- Production expenses
0.8
- Balance

$ billions (current)

-0.4 -

Source: Bureau of Economic Analysis
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Farm Production Balance in
the Golden Triangle, 1969-2009

2l0_
Cash receipts

1.5 —Production expenses
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Farm Production Balance in
the Golden Triangle, 1969-2009

Cash receipts

1.5

1.0

== Production expenses

== Balance

0.5

$ billions (2009 dollars)

drought

$142 million less than 1969 <~

0.0

-0.5 -

$2 billion loss since 1979

Source: Bureau of Economic Analysis 22 losing years of 31



F 8} Golden Triangle
Food & Farm Economy
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products per year '

And.;.. NS
» Spend $828 million to raise them
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Source: Bureau of Economic Analysis




8) Golden Triangle
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Golden Triangle

farm income by type, 1969-2009

0.8

Government Payments

== (Other Farm-Related Income

== Farm Production Balance

$ billions (2009 dollars)

1969

1971

1973

1975

1979
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<
38% of farms
~ reported a net
loss in 2007




Farm production expenses in
the Golden Triangle, 1969-2009

(&

0.18 Feed purchased
- Livestock purchased A
0.16 = Seed purchased \
A A == Fertlizer and Lime /
0.14 Petroleum products
/ /\r—, \ = Hired farm labor /
0.12
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Using local inputs
would reduce these losses

Compost at Pleasantview Farm (Circleville, Ohio)



.. y I.' -
TN
O. . g
 J \\\ \' —
!. .) | 5
. e - i <
el N

Also a state of ,,food consumers... \ ’“
' e




8) Finding Food in Farm Country

 Consumers buy $362 million
of food each year

¢ $325 million from outside region




@ Finding Food in Golden Triangle

Markets for food eaten at home

millions
Meats, poultry, fish, and eggs $ 46
Fruits & vegetables 39
Cereals and bakery products 27
Dairy products 23
“Other,” incl. sweets, fats, & oils 77

Source: Census & BLS



8) All told, Golden Triangle

 Loses $64 million in production

e Gains $175 million in subsidies
* Loses $350 million buying inputs
e Loses $325 million ing food

1979 - 2009 averages




. 73% of the value of all food
products raised in reg




Q

ac rpident bought $5 of food
s each week...

| ...farms would earn $35 million

_ ..of new income
-_—












.. y I.' -
TN
O. . g
 J \\\ \' —
!. .) | 5
. e - i <
el N

Also'a region‘of food consumers..: \ ’“
. 4 P







Farm production balance for U.S. farms, 1929 -2011

Cash receipts
== Production expenses

== Farm Production Balance
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Cash receipts
== Production expenses

== Farm Production Balance

Farm Production Balance for U.S. farms, 1929 - 2011

U.S. Data
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Value of food reserved by U.S. farmers for home consumption, 1949 - 2009

U.S. Data
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Sugar and Corn Sweetener Use in U.S., 1966 - 2008

D

= Sugar

HFCS

= All sweeteners

= Glucose
= Dextrose
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8> U.S. Youth Who are Overweight
Percent by Age

Percent
16 -

14 -

121 /

4 - T

1963-70 1971-74 1976-80 1988-94 1999
- =Ages 6-11 Ages 12-17

>95th percentile for BMI by age and sex, based on NHANES I reference data
Source: Troiano RP, Flegal KM. Pediatrics 1998;101(3):497-504. NHANES
1999, National Center for Health Statistics. Chart by Melinda Hemmelgarn



4°3> Adults overweight, obese, & extremely obese
in U.S., 1960-2010
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. 50% of U.S. public sehool stu
qualify for / redu ed lunch

. 10% of houseltold§ar‘__~ <

insecure” ‘ ,

Source: USDA Mural: The Food Project




Medical costs of obesity & diabetes
$176 billion
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Farm Production Balance for U.S. farms, 1929 - 2011

U.S. Data
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8) Direct Food Sales

Change in Direct Food Sales
1997 to 2002 (in $1,000s)
Agriculture Census - Map by Ken Meter 2006
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Direct sales from farmer to consumers in U.S., 1992-2007
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Winter CSA

-

Milan, Minnesota

Fresh fresh orgamc greens
yemb‘er to April
.Sells J-n;ly-wathm 30 miles
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8) Organic Sales

” s

Organic Commodity Sales
2002 (in $1,000s)

Agriculture Census - Map by Ken Meter 2006 [
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Organic Valley Sales, 1988 - 2012

$880 million sales /
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Will AllengGrowing Power, Milwaukee
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Did you know:

Growing Power distnbuted
over 2 million pounds of produce
through the Morket Bosket
program. Market Bosket includes
sroducts from the Rainbow
prms Cooperative
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8) Greensgrow Gardens, Philadelphia
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8) Viroqua, Wisconsin

Western Wisconsin

Food Enterprise Center
(2009 to present: Advisor)






8} Viroqua, Wisconsin

e Economic Development
Association buys building

e 100,000 square feet



Viroqua Business Cluster

Keewaydin
Organics
Fifth Season
Co-op
Organic
herbal
products TBD

Nonprofits




Viroqua Business Cluster
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8) Viroqua, Wisconsin

Fifth Season Cooperative
(2009 to present: Advisor)

Hybrid Cooperative (Farmers, Distributor,
Hospitals, Food Enterprise Center on same
board)



8) Fifth Season Co-op (2012)

* 14 producers

* 3 producer groups

* 4 processors

* 4 Class A buyers (Hospitals)

* 1 distributor (Reinhart Food Service)



8} Fifth Season Co-op (2012)

* Co-op provides liability insurance to
members

 Provides QA/GAP/HAACP training

* Negotiated with USDA to consider raw
meats as single “batch”

e 24 food items offered so far



8} Fifth Season Co-op (2012)

» Pricing is still an obstacle

» Pricing is below cost of production
for many small/midsize growers



—l

LAUDERDALE

> {/‘ COLBERT
)

LIMESTONE| MADISON

LAWRENCE
FRANKLIN

JACKSON

LAMAR
FaverTe | WALKER

PICKENS TUSCALOOSA

MORGAN
MARSHALLY{ DEKALE
MARION WINSTON CULLMA 0K
&.! QU ‘

»-#

77
4
o
SHELBY oo CLAY  [RANDOLP

BIEB &
COOSA &°
CHILTON |
&
AUTAUGA
DALLAS RUSSELL
CHOCTAW EUNEES “.0‘é BULLOCK
WILCOX 1 i
BUTLER Qg'-‘\ PIKE
CLARKE 8
&
MONROE & T
WASHINGTON T COFFEE | DALE
COVINGTON I
ESCAMBIA A HOUSTON
Copyright 2005 digital-topo-maps.com
MOBILE
BALDWIN

North Alabama

11 Counties:
Colbert
Cullman
DeKalb
Franklin
Jackson
Lauderdale
Lawrence
Limestone
Madison
Marshall
Morgan



8} Food Banks explore wider roles

Huntsville
Food Bank
discovered
they were
distributing
canned peas
from China

Photo: Food Bank of North Alabama
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“Finding Food in Farm Country’
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